
Not even close, however, especially for retailers, Halloween is so popular these days it’s downright 
scary.  Centuries ago, Halloween basically started out as a festival for the dead.  Over the decades 
this holiday has reinvented itself.

Halloween Past

Back in the early 1800s, Halloween re-
volved around homey activities; roast-
ing nuts and games like dunking for 
apples. By the end of the century, kids 
began pulling pranks; egging, soaping 
windows and twisting street signs.

In the 1900s; schools, rotary clubs 
and philanthropic organizations joined 
forces to try to instill some discipline 
and curtail some of these not-so-funny 
pranks. By the late 1940s and 1950s, 
trick-or-treating began.  Adults began 
to see new opportunities for revelry, 
devising their own ways of celebrat-
ing, and decorating. By the 1970s 
and 1980s Halloween became a more 
age d iverse hol iday and a more 
commercial one.
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Halloween Present

Halloween has become a consuming free-for-all, fueled by 
marketing and, according to social scientists, a desire to es-
cape and have fun. Especially since Sept. 11, 2001, Hallow-
een for some has become a way to “take a sledgehammer to 
economic woes”.

Halloween has just exploded and people really get into it and 
enjoy decorating more than ever.  For some Americans, Hal-
loween spending of hundreds of dollars isn’t out of this world. 
As adults have increasingly dug into their wallets for Hallow-
een, retailers have responded by stocking more high-qual-
ity costumes and accessories.  The result is people continue 
adding to their collections, similar to the way many people 
collect Christmas ornaments.

It’s all good news for merchants, because Halloween has 
become an important bridge between the back-to-school 
and Christmas shopping seasons.  According to various es-
timates, Halloween generates up to $6 billion in retail sales!  
This year retailers will be watching nervously to see whether 
the long economic downturn bites into sales or whether shop-
pers still decide to splurge.

Not Just for Kids

Halloween may conjure up visions of shrieking kids in prin-
cess and skeleton costumes, trick-or-treating door-to-door. 
Yet, Halloween has increasingly morphed into a celebration 
of adults dressing in costume and heading out to a party or 
club.  More and more costume sales are going to adults, with 
some retailers saying the percentage of adult sales exceeds 
50%. Nightclubs, restaurants, and bars are throwing Hallow-
een parties to help spur the demand.
The trend of adults buying costumes and accessories has ac-
celerated in the past 10 years.  The under-35 crowd is the key 
demographic for Halloween, with more than 80% of adults 18 

to 34 surveyed saying they expect to spend money on cos-
tumes; whether for themselves, their children or their pets.

Beer and liquor companies are cashing in too, unveiling Hal-
loween ad campaigns and drinks, such as a Pumpkin Pie 
Martini.  Across the nation, nightclubs, restaurants, and bars 
are mixing Halloween drinks, decorating their walls with skel-
etons and skulls, and sponsoring adult costume contests.  
You might think Halloween falling on a Monday this year might 
cause spending to drop.  What day of the week Halloween 
falls doesn’t really matter anymore, because promotionally, 
it’s no longer just a one day or night event.  Rather, in some 
ways it has turned into a month long celebration.

So, while this year’s Halloween will see plenty of young kids 
trick-or-treating, it will also feature many 
adults who remain young at heart.

(Is Halloween the New Christmas? continued...) 2

Facebook.com/rreillydmd..................................................................................................................................................advanceddentistryblog.net

CONGRATULATIONS!

We would like to extend our congratulations 
to Corrine F. She was the winner of an IPOD 
touch! 

Be sure to visit us on facebook for our next raf-
ÿ e. The next drawing will be held on December 
15th, just in time for a great Christmas present 
for yourself or a loved one.  Donõt miss out! Be 
sure to log on at www.facebook.com/RReilly-
DMD.




